é NABINA
CERAMIC




“Over 60 Years Of
Experience
And Excellence”



Nabina Ceramic has been standing strongly in the market
for more than half century. During this long period the
market has been through many changes but Nabina has
been always up to latest trends.

Our company offers a variety of high quality floorings like
ceramic, engineered wood, natural stone, porcelain and
heavy duty tiles with wide selection of brands and colors to
choose from. We also offer collections of sanitaryware,
fixtures and accessories.

We are proud to say that we follow the quality all over the
world by exporting best supplies from all continentals. We
export from Spain, Italy, Germany, UK, USA, South Africa,
Oman, Japan, Korea, Belgium, Singapore, Germany, Taiwan,
Greece, Thailand, Brazil, Turkey, Vietnam and India.
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OUR VISION

Nabina Ceramic aims to be the league leader in ceramic
industry in the Gulf Region and be the top brand they can
depend on.

OUR EXCELLENCE

Nabina Ceramic has the largest stock worldwide with one of
the biggest showroom in the region. Our array of high-end
product line brand carries finesse quality features.

Our company ensures customer trust and satisfaction with
commitment to top quality service. We pride ourselves by
living our motto: “All requirements for modern home under
one roof”.

Nabina's workforce holds a strong aspirations, pooling their
expertise and knowledge add new value to customer’s lives
earn their trust and providing core attention in their
activities.

In Nabina Ceramic we provide the best services. We have a
very professional project team that does best designs even
to small areas. We also offer different types and textures of
marble plus the service of cutting it.

Our company has a complete glass factory handling all glass
operation the customer may need including variety of glass
types to choose from. We offer different types of kitchens
fulfilling all tests all come with latest technology, highest
quality and all are German made. As a service to our loyal
customers once purchasing from our showroom we provide
Free designing to the targeted area.

Moreover, we bring best of Sika Products to be available in
more range of customers in Qatar.
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HISTORY

The history of Nabina stretches over half a century on
prominent trade and economy, A journey by the late
Mohammed Ibrahim Nabina and pursued by his sons,
Ahmed, Ibrahim and Abdul Aziz together with his grandsons.

Since 1982, Nabina has sought to contribute to the advanced
lifestyles of the society based on spirit of service that inspires
the provision of high quality products.

The Nabina Ceramic constantly ensures customer trust and
satisfaction with commitment to quality and service along
it's several branches with the motto: “All requirements for a
modern home under one roof”.

Nabina's personnel have strongs aspirations: pooling their
expertise and knowledge add new value to customers lives
enhancing their trust and

providing core attention in their activities.

Nabina has the largest showrooms for ceramics and sanitary
wares in the country. Our displays allow customer to
experience our products providing solid images of
comfortable choices of colors, textures, their arrangements
and styles. The place also fosters ceramic and sanitary wares
live models which helps customers match and compare
their tastes of styles. Nabina has a wide range of
international brands as Gianni Versace, Gardenia, Saloni,
Kludi, Toto, RAK Ceramics, Laticrete, American specialties
and so on. The brands represent items as sanitary wares,
bathrom accessories, mixers, tile adhesives, grouts and
waterproofing materials.

From a global perspective, Nabina Ceramic makes available
world class brands in all ceramics and sanitary wares.

Nabina Ceramic has opened it's second showroom in Doha
next to the
passport office in Gharafa.
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AIRPORT STREET BRANCH GHARAFA BRANCH
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OUR SHOWROOM
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TOTO

Perfection by Design




ed bathroom products exhibit

- ent to detail and customers
satisfaction. At the same time, the traditional

. -inspired and life-enhancing concept is

ommunicated through a whole new

throom experience that speaks of improved

lifestyle and private bliss. Toto is about keeping its
heritage and reinventing the bathroom culture,
totally. Suite collections TOTO knows the beauty of
simplicity and the refinement of tranquility.

Continually, TOTO is creating safe and comfortable
spaces for people in a busy and tense world to help
them relax both physically and mentally.
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TOTO

Perfection by Design

TOWARD A DYNAMIC, VIBRANT,
& EXCELLENT COMPANY

TOTO IS TAKING ON CHALLENGES

No 1 Sanitary were Manufacturing Company in Japan
Since 1917 TOTO-Universal Design in Everyday Living
TOTO's products are used daily by a diverse array of
people. That's why we've been contemplating
easy-to-use design for over 30 years, delivering products
and creating spaces that are safe, comfortable and fun for
all ages regardless of physical mobility. The specialized
Universal Design Research Centre promotes human
research and pursues new heights in user friendliness
every day. This is what TOTO refers to us universal design.

TOTO-FOR THE EARTH & LIVING IN HARMONY
WITH THE ENVIRONMENT

The inevitably has an impact of the environment, both
positive and negative. While ensuring a comfortable living
environment, TOTO aims to protect the natural
environment as well. For the reason, development focuses
on water conserving and energy saving products, as well as
environmental technologies, such as photo catalyst
technology, that support healthy, green living.

TOTO has set its own targets for reduction of environmental
loads in all business activities from manufacturing to
logistics and sales.
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TOTO-BONDS THAT EXCEED SERVICE

All of the products are designed to be used for a life
time. That's why TOTO does more than just sell; we
forge life-long bonds. Apart from superior after-sales
service, TOTO proposes new lifestyle value beyond
expectations in accordance with each lifecycle.
Making full use of show rooms and a remodeling
network has enabled strong relationships with
customers. Thus, it is these personal bonds that can
make your future more comfortable.

TOTO-BONDS THAT EXCEED SERVICE

The history of the Nabina Group stretches since 1951.
Over 60 years of experience and excellence. Nabina
Ceramic and TOTO have been partners for over 20
years. The existing TOTO showroom within the main
Nabina Trading Showroom has been extended to
1200m2 and incorporates a TOTO "Technical" Centre
and a TOTO "Project" Centre. This is a first in Qatar
and Middle East. This new showroom concept is
being specifically designed to serve and assist
Developers, Architects, Specifiers and Engineers for
any project & any purpose, %100 of the displayed
products will be "live". Another first in the Middle
East. %100 of the products are “live” and can be
tested in situ.

TOTO

Perfection by Design
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VitrA

All started with a small workshop in the Istanbul district of Kartal.
The year was 1942 and an eight-man team worked tirelessly to
supply the country with a variety of earthenware products that
couldn’t be imported to Turkey during the Second World War.

VitrA supplies millions of pieces of ceramic sanitaryware each
year. Fifty percent of the brand’s production is sold abroad
through a powerful distribution network that includes over 150
showrooms and 2,000 sales points, in major cities in over 75
countries on five continents.

12









#5%

L)

Gardenia was founded in 1961 in Italy and, in just a few years
became a leading ceramics group operating in over 120 countries
world wide. Now led by Angelo and Massimo Bonezzi, the group
can boast a firmly rooted brand image thanks to a positioning
strategy increasingly focused on mid-high end products.

Coherently with this market strategy, the Versace Home Ceramic
Collections was born in 1997 by the will and management of the
chairman of the board, Mr. Massimo Bonezzi.

Through the partnership struck in 1997 with Versace, a prestigious
Italian fashion designer, the Ceramiche Gardenia Orchidea group
has found an inspiring affinity that has led to major achievements.
The spirit uniting the two brands springs from a shared passion for
interior design and the decorative home details. Even today,
Gardenia’s close relationship with the Milan-based fashion house is
a source of great pride and inspiration.

The Collaborative venture between Gianni Versace and Gardenia
Orchidea has generated a proposal in the universe that is the
ceramic tile, at once authentic and original. Design that has
enthused fashion shows around the world and made Versace one
of the most famous and consolidated names in high fashion and
design, is matched with the quality of ceramic tiles.

This is quality guaranteed by the creative talents of a company that

has been for years a reference for the entire ceramic tile industry:
Gardenia Orchidea.
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MARCA CORONA 1741

Marca Corona is an Italian tile manufacturer company who has been producing top quality
ceramic flooring and wall tiles since 1741. Marca Corona is a world leader in the field of Italian
ceramic tiles companies and it has always been recognized as a brand leader in the production
of ceramic surfaces.

Combining extraordinary technical performances with the typical style and elegance of the
best 'Made in Italy' products, Marca Corona ceramics are suitable for both residential and
commercial areas, for private customers, planners and designers who are looking for that
exclusive touch. Marca Corona's productions are exclusively AS.T.M. tiles (certified by the
American Society for Testing and Materials), which means their high quality is certified by the
most important international organisation dealing with testing methods on different
materials.

We at Marca Corona believe that a company has a ke!
with transparency and correctness towards all stake
staff. For this reason we wholeheartedly decided to en
Ceramica, which commmits companies to clearly state
believe that "Made in Italy" is an emotive brand with s

le to play in today’s society, operating
Iders, be they customers, suppliers or
rse the "Ethical Code" of Confindustria
e country of origin of its products. We
ng values and not a mere sales slogan.

ntal as well social responsibility. Those
e been produced using technologies
afe raw materials and have been
le.

Values such as style, design, product quality, environ
_ who buy these ceramic tiles must be sure that they
t] - that respect the environment, use premium an
manufactured.under the best working conditions po
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A LEADING COMPANY, A LEADING PRODUCER

Every year, on average, Gardenia manufactures a total of 6 million meters of ceramics, of which
2.5Million in bi-tech and 3.5 million in fine porcelain stoneware, and over 10 million special trims.

The 450 employees who every day at the company’s facilities, on a total 400,000 m2 area, enjoy
a stimulating workplace that is built around a goal of constant improvement and for their safety
and comfort.

The Group handles the entire manufacturing cycle, directly managing every stage of creating
its ceramics, from glazes to special trims, including craftsmanship and hand decoration
techniques, which are typical of the finest traditions of the sector.

The Group's sales division allows Gardenia and its brands to operate in a rapid, structured
manner throughout Italy and the worldwide. Now more than ever, the company can guarantee
excellent standards of efficiency in the management of its automated warehouse, which allows
the material delivery in just 48 hours.

A leading company that expresses the spirit of today and hints at the style of tomorrow,
Gardenia ceramics are the result of in-depth research in to materials, finishes, and decorations.

The use of highly textured natural materials like wood and marble, and the redefinition of
spaces trough the uniformity and continuity of glass and metal surfaces are trends that
Gardenia has captured and translated into new ceramics.
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WATER IN PERFECTION

KLUDIW)




The Kludi family business was founded in 1926. What started
out as a small company in beautiful Menden, developed in an
ongoing process to become a business with an international
outlook. Today, Kludi GmbH & Co. KG can call a total of seven
productions sites, eleven sales subsidiaries and six sales offices
their own. Kludi has a broad base not just because of its
different locations but the variety of ranges satisfies all
requirements.

Kludi is a leading supplier of kitchen fittings but also of
bathroom fittings, showers and hospital fittings. Kludi has
made a name for itself with its brand partnerships and
demonstrated further expertise where complete bathroom
solutions are concerned.

KLUDIW)

WATER IN PERFECTION
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BUILDING TRUST

Kaspar Winkler was driven by his entrepreneurial
spirit when he laid the cornerstone of our
company in 1910. He invented Sikal-, a
quick-setting waterproofing admixture for mortar,
which was used to waterproof the Gotthard
Tunnel. It enabled the Swiss railway company to
electrify the important connection between
Northern and Southern Europe.

INNOVATION MET DEMAND

Kaspar Winkler recognized an upcoming global
need for his groundbreaking admixtures and
launched subsidiaries around the world. Already in
the 1930s, 15 Sika subsidiaries in Europe, USA,
Argentina, Brazil and Japan established new
construction chemicals markets.

DURABLE

* Stress compensation & transfer
* No humidity between objects

« No corrosion

SAFER

* No object damage

« Installation on uneven surfaces
» Good indoor air quality, lowest VOC

FASTER

* Fewer tools

« Clean installation
« No initial fixing
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COMPAC

Nothing is perfect, it is said. Excellence is utopia...
But all we have to do is looking around us and seeing the
perfection present all over the planet.

Our Unique collection imbibes the nectar, the beauty of nature. It is born from total respect
and admiration for the forms, materials and textures of the earth. Our creations are inspired
by lakes, forests, rocks, mountain scenes to build something totally new and unique. Only
when you truly understand nature’s perfection, wisdom and greatness, you are able to start
conceiving something more than that.

This is how we place all our knowledge acquired over the years at the service of the purest
raw materials, ensuring that the end product will be even more perfect than nature.

In our manufacturing processes we give our stone a series of new properties, which are
better adapted to daily human needs: impermeability, hardness, resistance. We preserve
the original values while enhancing them thanks to our creativity.
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SALONI was founded in 1971 with a clear commitment to
offering consumers the products they need. Saloni forms
part of Obinesa, a holding also made up of lubasca (one of
Spain’s leading specialists in infrastructure and services
through its construction, real estate and licensing
activities) and an Automotive Division.

Their joint workforces total more than 3,500 people. With
registered offices in castellon, Obinesa is present in Spain,
Portugal, France, Italy, Poland, China and the USA, if we
bear in mind the joint activities of Lubasa, the automotive
Division and Saloni.

With this mind, the company strives, ongoing basis, to
offer innovative products of outstanding quality and
design, in keeping with market needs. Likewise, it invests
constantly introducing state-of-the-art manufacturing
methods. Saloni produces a wide variety of different
white-body, porcelain and coloured - body products so
that customers can find the one that best suits their
needs.

For Saloni, tile making is a traditional legacy, updated and
brought forward to the 2Ist century. The firm seeks to
ensure that all new projects incorporate something
unique for customizing living spaces and transforming
houses in to a home.

SALONI

ceramica
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Bronces Mestre, S.A. was founded in 1952 in Spain,
beginning activities as a small workshop dedicated to
the manufacture of high quality fittings and design.

In 1970, the Company moved to its current location in
the industrial area of Judge’'s Farm, occupying a
building over 14,000 square feet of floor area. From this
moment begins a process of modernization with the
installation of modern production lines of the time.

The quality of our products is what has always set the
gap to the other items on the market. %100 brass and
Swarovski crystal are the materials we use. Our design
team is notable for its originality to create high
value-added products that endure over time.

The quality standards have been the cornerstone in the
history of the company, combining a modern
production machinery using the latest technology and
the manual work of our master craftsmen.

Our pieces are notable for the beauty and elegance of
form, craftsmanship in forged and engraved products
and perfection of finish famous throughout the world.

(MESTRE]

LUXURY SINCE 1952
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victoria @ albert

volcanic imestone baths
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Victoria + Albert Baths is a British brand with a worldwide reputation for
creating beautiful freestanding tubs and basins.

Formed in 1996 with a passion for tubs and bathing, the organisation has
a head office in the United Kingdom and dedicated South African
production facilities. Today, Victoria + Albert's international roots fuse
together global design, sales and marketing operations with in-house
manufacturing to deliver luxurious, lasting products.

As the ultimate statement in quality and style, our model line-up is packed
with inspirational free standing designs made from %100 ENGLISHCAST®,
a blend of Volcanic Limestone™ and high performance resins. Naturally
white, each item is individually hand-finished by craftsmen.

From the very first freestanding tub being manufactured in South Africa,
Victoria + Albert Baths have strived to become innovative product
developers and market leaders within the free standing tub market. New,
exciting launches keep the brand at the forefront of international luxury
bath design. VOLCANIC LIMESTONE ™ Volcanic Limestone ™ is Victoria +
Albert’s proprietary name for the very special white rock that is perfect for
making bathtubs and vessel basins.

This is formed when the elemental forces associated with liquid magma
acts upon surrounding soft, chalky limestone. The immense heat and
pressure from the magma transforms the neighbouring rock into a new
material made up of incredibly hard strands.

Victoria + Albert blends milled Volcanic Limestone™ with high quality
resins to bind these strands into a complex 3D matrix.

victoria @ albert

volcanic limestone baths
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®

EFEHE

HONGYLU GROUE

Hongyu Group's journey began in Foshan in 1997.
From a local stone paving production company,
we are now a unique high-quality ceramic tile
manufacturer in the industry. Now our business
has involved tile production, real estate and
cultural creativity.

We have always believed that providing better
quality products is important to our customers.
We always provide more value than price.
Innovation is the gene for Hongyu's growth,
which is the driving force for our growth for
many years.

Our ceramic tile production plants are located in
two cities: Foshan and Qingyuan. Production
capacity is up to 100 million square meters a year.
Using our excellent equipment and I1SO9001
management, we ensure that each tile is of high
quality.
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American Speciaties, Inc.

HISTORY

AS| was founded in Queens, New York in 1961 , then
called Accessory Specialties Inc. In 1987 the Rolla family
purchased ASI from the original founders and started a
new chapter in ASl's history. With a disciplined
approach The Rollas have taken ASI to great heights,
building it into one of the largest washroom accessories
manufacturer in the world.

In 2009 ASI began to market itself along with its sister
companies, Global, Accurate and ASI Storage Solutions,
as part of the ASI GROUP of companies
(Www.asigroup.us) to become the "Single Source
Solution for Partitions,

Accessories and Lockers" for our customers. Together
ASI have over 000, 1 employees

globally.

AS| Storage Solutions, established in 2003 selling
lockers for commercial projects, it has grown to
become the only locker manufacturer to market, metal,
plastic and phenolic lockers in the industry. ASI Storage
has expanded to include shelving, cabinets and storage
desks and continues to support customers who
embrace it as the "One Stop Locker Shop". Huge stock
of washroom accessories, products for the disabled,
and hand dryers are always readily available in stock to
immediatley serve the Qatar market.
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HEWI SANITARY SYSTEMS

A clear, geometric style, high-quality materials, durable quality and excellent
design - that's what HEWI stands for. As a market leader in multigenerational,
accessibility solutions, HEWI sets standards. As a premium brand, HEWI supplies
universal sanitary and hardware systems.

Design Classic

HEWI developed the sanitary range at the beginning of the nineteen-eighties, and
with it launched the first accessibility sanitary product range on the German
market. Due to its timeless design and high degree of functionality, Range 801 has
firmly established itself as a classic in the sanitary room and ensures universal
usability.

Classic Design

Classic design is characterised by form that is reduced to that which is essential,
combined with a high degree of functionality. To this end, the product has to be
adapted continuously to new requirements that arise, so that its functions remain
lasting. In the case of Range 801 this is achieved by supplying new colours or
material variants — for example, HEW!I active+, which due to its antimicrobial finish
is especially suitable for areas with the highest hygiene requirements (for instance,
hospitals). The products provide effective protection against bacterial
contamination. This is achieved by using microsilver, which is broadly effective
against bacteria and fungi. It discharges silver ions, which inhibit the growth of
bacteria and other unwanted germs.

HEWI
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TEJAS - COBERT is a Spanish

multinational company that deals in building materials, with over 100 years of experience
in the field. Uralita's strategic business areas cover items such as

Insulation materials, Plasters, Tiles and Piping. Indeed, its manufacturing and marketing
of these products has made it the main reference point in the Spanish and Portuguese
building sectors, and it is the third largest manufacturer of insulation materials in Europe.

At present, Cobert, which is part of Uralita,

manufactures and sells clay and concrete tiles, special pieces, bricks and roof
accessories. Its production operations are based in Spain and Portugal. The Cobert
market, however, stretches beyond the confines of the Iberian Peninsula, as it exports
itsproducts to countries in North and South America, the Middle East, Europe, and Africa.

Cobert Roof Tiles provides the most

complete range of products on the market open to being adapted to the TEJAS COBERT
uralita most diverse dwellings. Their extensive range of solutions comes in a vast number
of colours and profiles.

Cobert Roof Tiles is the only manufacturer in both Spain and Portugal that offers its
products in different materials: clay and concrete. The company has designed a
complete range of special pieces for all tile models, while at the same time providing the
components for a perfect finish to all the unigue points on roofs. Ongoing

nvestment in R&D&I enables them to present the largest, unrivalled collection of tiles on
the market with quality, originality, beauty, efficiency, strength and technology.

Cobert Roof Tiles provide with and select only the best raw materials, which along with
the strict quality control exercised by our laboratories, have led to their roof tiles being
widely recognised. They carry all the national and internationalcertificates required for
approved use in residential and non-residential building projects.

COBERT

30



BATi

Bati Bali are Indonesian producers of natural stone
bathroom products:

washbasins, bathtubs, shower tray, and design furniture.

Marina Pandunata, the owner, founder, designer and CEO.
Tjandra Irawan, commissioner and co-founder.

Display showroom located in the main street of Ubud, Jalan
Raya Campuan-Ubud, Gianyar, BALI. (just next to the Campuan
River, Campuan Bridge and the most beautiful Ubud'’s hill).

Marina Pandunata Has Been Designing Natural Stone
Washbasins Since 1999. The Company Started In 2001
As Pt. Bati Bali Bagus And Later Changed To
Pt.dharma Bati Bali In 2009. Bati Bali Are Now Selling
Products With Bati As The Brand To Different
Countries Around The World.

over The Years, The Company Has Demonstrated To
Be A Careful Observer Of The Social And Cultural
Changes, Interpreting Great Versatility In Order To
Meet Needs And Desires Of The Customers.
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In 1836, the two families of Villeroy and Boch signed a
contract to jointly produce precious porcelain. The
signatures on this contract symbolize the most
important milestone in Villeroy & Boch history: two
competing companies became one.

The Signature collections combine everything that
makes Villeroy & Boch so highly acclaimed all over the
world. Beginning with the careful selection of raw
materials, together with long-lasting experience,
precise craftsmanship and cutting-edge technology
as well as rigorous quality checks. Villeroy & Boch can
ensure its distinct high quality and offers one of the
finest porcelain: Premium Bone Porcelain.

N
s .
2
%
i
),



ésanycces

MEDITERRANEAN DESIGN

There are few sites where we can enter and customize
through the equipment, materials, colors and finishes.
Home is a safe place to express our personality and
identity. We view the bathroom as a place to pause to
reconnect with our origins, a place to print the best of
our land...

Surrounded by agricultural fields we feel immersed us
in the tradition of cultivating the land, where patience
and the care of artisans always get their
fruits.Surrounded by agricultural fields we feel
immersed us in the tradition of cultivating the land,
where patience and the care of artisans always get
their fruits.
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SANYCCES, A FU

Through empathy and honesty, we are able
to create products and spaces covering the
needs of our customers.

We share our ideas and points of view with
other professionals in order to reach partial or
complete solutions for concrete projects.
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B BAGATTINI

MANUFACTURER SINCE 1951,
NATURALLY

Bagattini's products give to the environment warmth and
elegance that blends fantasy, culture, taste, tradition and
innovation. For architects and designers we provide
flooring and cladding, natural stone and stone veneer,
which can give their projects real unmatched value. This
is our promise in terms of both product and service.
Since 1951, naturally

We appreciate the past for what it was and for what even
now continues to be, for his still valid and very adaptable
ideas that could solve the most specific and demanding
situations, but also as a stable and solid foundation, as a
starting point for the evolution of design.

We introduce you our past that has become history, the
history that has become tradition: “Classic Structure”.
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eramica Sant'Agosting
an area far from the ple
alian ceramic factorie

This choice meant fo

autonomy
factory, r er's family, —=
continues elo for .innovative

products and innovative processes. !

Ceramica Sant'Agostino manufactures its products in
Italy at %100 and in Sant'Agostino head office conceives
and creates a wide range of high level products, able to
satisfy the on going technical and stylistic market
requirements.
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Imagine savings in all aspects: maintenance, watering,
fertilization, cutting, cleaning and replacement. It remains
green all year round even in shady or very humid areas

f.
without the development of fungi. ’ar' ua’t

With a guaranteed durability it is the perfect option for all
problems. Give yourself and your lawnmower a break and
enjoy your green areas and make your time, leisure time. #‘

LANDSCAPING DECORATIVE SPORTS SCHOOLYARDS / CHILDREN'S PLAYGROUNDS
Resistant artificial grass with excellent Resistant artificial grass with excellent

shock absorption. Looks just like real grass, shock absorption. Looks just like real grass,

Ideal for use outdoors. Looks just like real Ideal for use on holiday, at events, in
rass, maintenance free. UV ray resistant. advertising. UV ray resistant. N A .
9 y 9 Y low maintenance. maintenance free. UV ray resistant.




Originated from Italy while globally operated, Originated from Italy while globally operated, ORANS is one of the

ORANS is one of 'the vvqud’s |‘?ad'”9 world's leading manufacturer and supplier of stylish quality and

manufacturer and supplier of stylish quality and affordable luxurious bathroom products, including bathroom

affordable luxurious bathroom products. cabinet, vanities, furniture, bathtubs, showers, ceramics, toilets,
faucets, and bathroom accessories fittings.

By supplying above 2000 worldwide brands, distributors, retailers,
project developers and contractors over 20 years, we've got
professional know-how in new product development, technical
solution, quality control and after-sales service.
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ITLAS

ILLEGNO. LA TUA CASA.

Itlas is located in the Cordignano Industrial Estate
in the province of Treviso. Tree trunks and timber
boards arrive here to be used in our daily work of
creating collections. This is where our roots are, in
an area between Veneto and Friuli Venezia Giulia,
just 40 km from Venice.

Itlas work is inspired by a passion for our raw
materials. Wood is an integral part of our lifestyle.
Wood means nature and environmental
friendliness. Itlas constantly merges and mixes
with Nature: sustainability is the point around
which all our projects rotate.
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r l— U S IVE by @ah}[ Import Export Srl

OB R A WD A

EXPERIENCE AS ATOOL TO
ENHANCE CREATIVITY!

Xclusive Ceramica is an Italian company that is
leading in the tiles market. It offers more than
50 types of tiles, walls, floorings, and mosaic.

Products are made in Italy with the highest
quality with extremely artistic patterns and
special textures. Xclusive intends to add
emotion to everyday life through a wide range
of products in which shapes, colors and
materials combine perfectly to suggest new
aesthetic and formal solutions.

Xclusive would always describe their tiles
collection as Functional, Resistant, Evergreen
and Aesthetic.




MARAZZI: YOUR GO-TO FOR SUSTAINABLE, STYLISH, AND
HIGH-QUALITY ITALIAN CERAMIC TILES IN QATAR

"Nabina Ceramic is proud to announce the latest addition to our
collection of premium ceramic tiles - the Marazzi brand. With a
reputation for excellence and innovation in the industry, Marazzi is
a world-class manufacturer that consistently delivers quality
products that meet and exceed the expectations of our customers.
Marazzi is a world-renowned leader in the ceramics tile industry,
offering an impressive selection of over 3500 products that are
ideal for any type of living space. With a history dating back to 1935,
Marazzi has built a reputation for excellence in innovation, design,
and culture, making it a top choice for architects, designers, and
homeowners alike.

One of Marazzi's key strengths is its commitment to sustainability
and quality. The company has developed a closed-cycle production
process that minimizes waste and reduces environmental impact.
Marazzi products are made with at least %40 recycled material, and
the company adheres to rigorous environmental management
standards, including EMAS and ISO 14001. As a member of the
Green Building Council Italia, Marazzi is commmitted to promoting
sustainable and energy-efficient construction practices.

Marazzi's Technica line of products is ideal for large-scale building
projects, providing exceptional technical performance in terms of
hardness, resistance to abrasion and stains, slip-resistance, ease of
cleaning, and understated aesthetics. The Engineering Division
offers a range of flooring and wall covering systems, including
raised floors and ventilated walls, that are perfect for both indoor
and outdoor use.

With its focus on quality, sustainability, and innovation, Marazzi is a
trusted brand that guarantees the highest level of ceramic tile
quality. Displaying the UNI mark of conformity, Marazzi products
are the perfect choice for those who value style, durability, and
environmental responsibility.
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pavigrés

ceramicas, s.a.

Pavigrés Ceramicas SA is the result of a merger between Pavigrés,
Grespor and Cerev, which were established, respectively, in ,1978
1988 and 1991.

This merger occurred in 2004. In 2018 we have also acquired the
company Feri & Masi. We are a private company, with nearly 800
employees, that is currently ran by a second generation of
managers who are focused on adjusting the company to the reality
of the 21st century, to the market we face today, with economic
difficulties on the one hand and technological, environmental and
normative challenges on the other.

The company's policies and decisions have always been based on
two essential principles: our culture, which defines us and results
from the principles that have always guided the company and from
the experiences we have been going through since 1978 and, on
the other hand, the fact that we are a company that was always
directed towards a very broad export market.

Our exports, which currently correspond to an average of %94 of
our activity, distributed across nearly 85 different markets, forces
Pavigrés to be continuously focused on broadening its ranges,
according to its customers' needs and requests.

Within this context, we also divide our activity between the project
market, for which our technical range and, especially, the Pavigrés
21 concept are essential elements, and the distribution market, for
which the residential and decorative porcelain stoneware ranges
are very important.

We still manufacture the Pavigrés glazed porcelain stoneware tiles,
which were our first products, and the Cerev fast single-fired white
body wall tiles, but our largest investments were in the Grespor
technical decorative range, which currently absorbs most of our
production capacity.
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HILTON HOTEL MARSA MALAZ KEMPINSKI




SAMRYA TWIN TOWER WEST BAY FOUR SEASONS HOTEL
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DOHA BANK TOWER. WEST BAY

SHAMOUK TOWERS
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